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Section Question Response

Station Type Station Type Independent

Affiliated network

Nielsen DMA Minneapolis-St. Paul

Web Home Page Address www.kstc45.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.5

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

504.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

11.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 of 29) Response

Program Title Dog Tales

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sundays at 11:30 AM CT

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Dog Tales" serves the educational and informational needs of children 13-16 years of age with its 

program content, including dog safety and care tips, as well as lessons on the responsibility of 

owning a dog. The show also provides informative segments on various dog breeds and showcases 

various veterinary experts explaining different issues affecting canines. The weekly series also 

includes recommended reading lists about dogs, and promotes children's writing and creative skills 

with essay and art contests.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core Program 

(2 of 29) Response

Program Title Animal Rescue

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sundays at 12:00 PM CT

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of Preemptions 0

Digital Core 
Programs(29)



Number of 

Preemptions for other 

than Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Animal Rescue is a weekly half-hour reality series showcasing spectacular rescues of all types of 

animals. The series focuses on the dedicated people around the world who help sick, injured or 

abused animals. The program also instructs children on the proper care of animals and provides 

safety tips on how to care for all kinds of creatures in the animal kingdom. The show is aimed at 

children and families who want to learn about animal treatment, care and protection.

Does the Licensee 

identify the program by 

displaying throughout 

the program the 

symbol E/I?

Yes

Digital Core 

Program (3 

of 29) Response

Program Title Pets.TV

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 12:30 PM CT

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins



Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Pets.TV is a television program that provides educational and informational segments exposing the target 

audience of young viewers to everything Pets. The upbeat contemporary presentation relates the animals to 

the viewers lives and interests. Pets from everyday to the unique are showcased with educational 

information that shares how they evolved to become pets and their geographic origins. Professionals 

answer questions from pet lovers and share personal experiences. In these segments the excitement and 

love of working with pets is expressed. The motivational and inspirational message of each guest is 

entertaining and empowers audiences of all ages to pursue more information and education about 

everything pets. Each segment of Pets.TV delivers an educational and informational message that supports 

current social, intellectual and emotional aspects of children. Attributes and advice emphasized by guests 

instill a grounded balance of priorities, commitment, and perseverance children can apply to their lives.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (4 of 

29) Response

Program Title Zoo Clues

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 1:00 PM CT

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Series Zoo Clues will keep 13 to 16 year old viewers engaged for 30 minutes with the nearly infinite 

visual richness, animal characteristics, and wild range of animal behaviors. Beyond its target audience, 

both older and younger audience should find this look across the amazing world of animals fascinating. 

Beyond basic engagement, Zoo Clues will leave viewers with a meaningful perspective about animals and 

meaningful comparisons to their own human characteristics. The variety of the animal kingdom is truly odd 

and bizarre enough to read like fiction, but the clever narration of Zoo Clues links disparate information 

together in a way that always makes clear that what viewers see is real, natural, and relates to their own 

life in the real world.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (5 

of 29) Response

Program Title Origins

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sundays at 1:30 PM CT

Total times aired at 

regularly scheduled time

13

Total times aired 13

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

0

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

ORIGINS is an educational and informative half hour, educational informational program that 

explores the remarkable origin of hundreds of the worlds most influential and important 

inventions, natural objects, customs, ideas from technology, arts and entertainment, government, 

nature, and more. The goal of the series is to provide young veiwers with information to learn 

about the history of some the worlds most significant ideas and creations.

Does the Licensee 

identify the program by 

displaying throughout 

the program the symbol 

E/I?

Yes

Digital Core Program (6 of 29) Response



Program Title Jack Hanna's Animal Adventures

Origination Syndicated

Days/Times Program Regularly Scheduled Sundays at 2:00 PM CT

Total times aired at regularly scheduled time 13

Total times aired 13

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

0

Number of Preemptions Rescheduled 0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets 

the definition of Core Programming.

Each episode of Jack Hanna is designed to reveal to the children the world 

around them in a way that presents positive role models and pro-social 

values with an environmentally responsible universe.

Does the Licensee identify the program by 

displaying throughout the program the 

symbol E/I?

Yes

Digital Core Program (7 

of 29) Response

Program Title Into The Wild

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sundays at 2:30 PM CT

Total times aired at 

regularly scheduled time

13

Total times aired 13

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

0

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

This series is based around Jack traveling the world, taking the viewer to his favorite 

destinations and introducing them to new and amazing creatures each week. Throughout Jack's 

travels he raises awareness of different cultures, geography and spectacular animals and 

animal facts, while teaching children the importance of stewardship of our environment through 

his documented donations to conservation efforts worldwide.



Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

Yes

Digital Core Program 

(8 of 29) Response

Program Title Beakman's World #1

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays at 7:00 AM CT (Airs on ME TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

This live-action series based on the comic strip by Jok Church stars performance artist Paul 

Zaloom as the slightly nutty but never boring scientist who leads a journey of discovery while 

performing experiments that demonstrate how the world works. Topics are addressed with cutting-

edge humor and state-of-the-art visuals that make learning fun. Joining Beakman in his quest are 

Josie (Alanna Ubach), his bright young apprentice, and an oversize, sarcastic rat named Lester 

(Mark Ritts).

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program 

(9 of 29) Response

Program Title Beakman's World #2

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays at 7:30 AM CT (Airs on Me TV)

Total times aired at 

regularly scheduled 

time

13



Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

This live-action series based on the comic strip by Jok Church stars performance artist Paul 

Zaloom as the slightly nutty but never boring scientist who leads a journey of discovery while 

performing experiments that demonstrate how the world works. Topics are addressed with cutting-

edge humor and state-of-the-art visuals that make learning fun. Joining Beakman in his quest are 

Josie (Alanna Ubach), his bright young apprentice, and an oversize, sarcastic rat named Lester 

(Mark Ritts).

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program (10 of 29) Response

Program Title Bill Nye, The Science Guy #1

Origination Network

Days/Times Program Regularly 

Scheduled

Sundays at 8:00 AM CT (Airs on ME TV)

Total times aired at regularly 

scheduled time

13

Total times aired 13

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

0

Number of Preemptions Rescheduled 0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

With 28 Emmys and a slew of other prestigious awards, Disney's resident way-

cool scientist knows how to get kids fired up about science. From Earth science to 

complex discussions on genetics, Bill Nye's enthusiasm for all things science is 

contagious.

Does the Licensee identify the 

program by displaying throughout the 

program the symbol E/I?

Yes



Digital Core Program (11 of 29) Response

Program Title Bill Nye, The Science Guy #2

Origination Network

Days/Times Program Regularly 

Scheduled

Sundays at 8:30 AM CT (Airs on ME TV)

Total times aired at regularly 

scheduled time

13

Total times aired 13

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

0

Number of Preemptions Rescheduled 0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

With 28 Emmys and a slew of other prestigious awards, Disney's resident way-

cool scientist knows how to get kids fired up about science. From Earth science to 

complex discussions on genetics, Bill Nye's enthusiasm for all things science is 

contagious.

Does the Licensee identify the 

program by displaying throughout the 

program the symbol E/I?

Yes

Digital Core 

Program (12 of 29) Response

Program Title Saved By The Bell #1

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sundays at 9:00 AM CT (Airs on ME TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social 

themes and coping strategies through the daily school life of six teen-aged friends at Bayside High 

who help each other make the most of growing up in a complicated world. The multi-ethnic cast 

members serve as role models for young teen viewers as they deal with such issues as dealing with 

the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and 

other issues of particular concern to young teens.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (13 of 29) Response

Program Title Saved By The Bell #2

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sundays at 9:30 AM CT (Airs on Me TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social 

themes and coping strategies through the daily school life of six teen-aged friends at Bayside High 

who help each other make the most of growing up in a complicated world. The multi-ethnic cast 

members serve as role models for young teen viewers as they deal with such issues as dealing with 

the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and 

other issues of particular concern to young teens.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes



Digital Core 

Program (14 of 29) Response

Program Title Saved By The Bell #3

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sundays at 10:00 AM CT (Airs on Me TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social 

themes and coping strategies through the daily school life of six teen-aged friends at Bayside High 

who help each other make the most of growing up in a complicated world. The multi-ethnic cast 

members serve as role models for young teen viewers as they deal with such issues as dealing with 

the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and 

other issues of particular concern to young teens.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (15 of 29) Response

Program Title Saved By The Bell #4

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sundays at 10:30 AM CT (Airs on Me TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired 13



Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social 

themes and coping strategies through the daily school life of six teen-aged friends at Bayside High 

who help each other make the most of growing up in a complicated world. The multi-ethnic cast 

members serve as role models for young teen viewers as they deal with such issues as dealing with 

the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and 

other issues of particular concern to young teens.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (16 of 29) Response

Program Title Get Wild

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays at 9:00 AM CT (Airs on This TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Get Wild is a weekly half-hour reality series featuring wild animals at the world famous San Diego 

Zoo. The series provides key information about each creature and teen viewers learn about their 

living habitats and unique behaviors. For example, in one episode viewers learn how experts 

studying adult orangutans learn the ways they raise their young. Another episode highlights the 

Panda bear and explains the animals living patterns. Get Wild is a series intended to educate and 

inform viewers all about life in the animal kingdom.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (17 of 29) Response

Program Title Animal Outtakes

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays at 9:30 AM CT (Airs on This TV)

Total times aired 

at regularly 

scheduled time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Animal Outtakes visits all types of animal sanctuaries and zoos in the United States to explore the 

world of animals, from camels to lemurs, from rhinos to handicapped pets. Teen viewers learn about 

the care and living habitats of these various animals and how they survive in the world. In each 

episode, a detailed explanation of an animal species is provided as well as information on the animal's 

daily nutrition and other living habits. Animal Outtakes is educational, informative and entertaining, 

while providing teen viewers with up close televised visits of wild and exotic creatures.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Digital Core 

Program (18 of 29) Response

Program Title So You Want To Be

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays at 10:00 AM CT (Airs on This TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

So You Want To Be features teens learning about a wide variety of jobs and career paths as well as 

what it takes to get ahead in the working world. Each week So You Want To Be goes on location to 

an actual working job site, allowing teens an up close and personal experience with a particular 

occupation, whether it be a dentist or a truck driver or an entertainer. So You Want To Be is 

educational, informative and entertaining, while providing teen viewers with a personal experience in 

an actual job environment.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (19 of 

29) Response

Program Title Wild World

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 9:00 AM CT (Airs on This TV)

Total times aired 

at regularly 

scheduled time

13



Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Wild World is a weekly half-hour reality series showcasing all types of wild animals at the world famous 

San Diego Zoo. The series focuses on the dedicated people who care for these unique critters. The 

program also informs teen viewers about the living environments and key facts about each wild animal. 

Episodes also include stories on zoo enrichment programs that help animals initiate natural behavior. 

Whether it be following the life cycles of rhinoceros or understanding the eating habits of grizzly bears, 

Wild World is a series intended to educate and inform viewers all about life in the animal kingdom.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (20 of 29) Response

Program Title Living Greener

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays at 9:30 AM CT (Airs on This TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins



Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Living Greener is a weekly half-hour series showcasing the latest inventions and new ideas to help 

teen viewers work towards a more sustainable future. Living Greener talks to inventors, visionaries, 

scientists and activists to find out where the planet is headed. Whether it's recycling cigarette butts 

into clothing, monitoring endangered species or creating a rooftop farm in New York City, Living 

Greener gives young viewers a unique insight into our future way of life while educating and 

informing them about life on earth.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core Program 

(21 of 29) Response

Program Title Make TV

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays at 10:00 AM CT (Airs on This TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Make TV is a weekly series showing how people transform ordinary junk into amazing creations. 

While introducing a whole new generation of makers, the program features extraordinary 

individuals developing extraordinary things. From Tesla coils to t-shirt cannons, from cigar-box 

guitars to giant video projectors, imagination is turned into reality! Teen viewers get to see 

practical math, science, technology and engineering concepts combined to create incredible new 

inventions.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes



Digital Core 

Program (22 of 29) Response

Program Title Get Wild at the San Diego Zoo

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays at 8:00 AM CT (Airs on Antenna TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Get Wild is a weekly half hour reality series featuring wild animals at the world famous San Diego 

Zoo. The series provides key information about each creature and teen viewers learn about their 

living habitats and unique behaviors. For example, in one episode viewers learn how experts 

studying adult orangutans learn the ways they raise their young. Another episode highlights the 

Panda bear and explains the animal's living patterns. Get Wild is a series intended to educate and 

inform viewers all about life in the animal kingdom.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (23 of 

29) Response

Program Title Wild World from the San Diego Zoo

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 8:30 AM CT (Airs on Antenna TV)

Total times aired 

at regularly 

scheduled time

13



Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Wild World is a weekly half-hour reality series showcasing all types of wild animals at the world famous 

San Diego Zoo. The series focuses on the dedicated people who care for these unique critters. The 

program also informs teen viewers about the living environments and key facts about each wild animal. 

Episodes also include stories on zoo enrichment programs that help animals initiate natural behavior. 

Whether it be following the life cycles of rhinoceros or understanding the eating habits of grizzly bears, 

Wild World is a series intended to educate and inform viewers all about life in the animal kingdom.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (24 of 29) Response

Program Title The Wildlife Docs #1

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays at 9:00 AM CT (Airs on Antenna TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins



Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

The half-hour weekly series, The Wildlife Docs, produced for ages 13-16 follows the surprising, 

exotic, and challenging lives of a veterinary staff that cares for over 2,000 animals. From nutrition to 

treatments, x-rays to surgery, preventative care to emergencies, this educational and information 

program will allow viewers to witness a kaleidoscope of wild experiences through the eyes of our 

Veterinary Team. Unpredictable events unfold giving viewers a glimpse of the enormity, variety, and 

quality of treatment that sets the standard for animal care.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (25 of 29) Response

Program Title The Wildlife Docs #2

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays at 9:30 AM CT (Airs on Antenna TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

The half-hour weekly series, The Wildlife Docs, produced for ages 13-16 follows the surprising, 

exotic, and challenging lives of a veterinary staff that cares for over 2,000 animals. From nutrition to 

treatments, x-rays to surgery, preventative care to emergencies, this educational and information 

program will allow viewers to witness a kaleidoscope of wild experiences through the eyes of our 

Veterinary Team. Unpredictable events unfold giving viewers a glimpse of the enormity, variety, and 

quality of treatment that sets the standard for animal care.



Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (26 of 

29) Response

Program Title The Brady Barr Experience

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 10:00 AM CT (Airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

The Brady Barr Experience is a weekly half hour series that is designed to inform and educate viewers 13 

thru16 years of age. In this action packed series viewers will go behind the scenes with Dr Brady Barr for 

a captivating ride through the world of wildlife and animal conservation. As a seasoned herpetologist, Dr 

Brady Barr has traveled to five continents, worked with hundreds of scientists and has gotten up close and 

personal with some of the most misunderstood animals on the planet. Brady Barr has made it his lifes 

work to study and protect some of the worlds most dangerous and endangered land animals and in this 

series, he will share is knowledge and passion for the earths wildlife with the audience.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Digital Core 

Program (27 

of 29) Response

Program Title Expedition Wild

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 10:30 AM CT (Airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Expedition Wild is hosted by wildlife expert Casey Anderson and showcases his charismatic animal 

companions on an innovative and action packed odyssey through North Americas wild places revealing a 

rare glimpse into the beauty and complexity of the natural world. Viewers will follow Casey on a series of 

breathtakingly wild adventures he will paddle the Grand Canyon, ski with Wolverines in British Columbia, 

observe Mountain Lions in Montana, stake out the scavengers of Yellowstone, investigate a raven's nest, 

observe Polar Bears on Alaska's northern slope, and climb to rugged extremes in pursuit of Northern 

Maines Black Bears bringing audiences a rare and personal experience with endangered species, some 

deadly, others dashing, in the stunning natural ecosystems that they call home.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes



Digital Core 

Program (28 

of 29) Response

Program Title Food for Thought with Claire Thomas #1

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 11:00 AM CT (Airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens viewers 

eyes to how everyday life can inspire culinary creations in Food for Thought. Each weekly half hour, 

produced for ages 13 thru 16, informs and educates teens about the power of food as a tool for exploring 

new places, meeting new people and learning about different cultures. Claire serves as a role model for 13 

thru 16 year old viewers by showing her passion for her family, life, and healthy living by sharing stories in 

the kitchen. Creative inspiration can come from any place at any time sometimes from family, sometimes 

from friends, or even from bloggers needing her help. No matter how exotic or local the location, she is 

always in search of new tastes and places to explore. Based on her unique perspective gathered 

throughout each episode, Claire will teach the audience how to prepare the inspired dish while promoting a 

healthy attitude towards food and life.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (29 

of 29) Response



Program Title Food for Thought with Claire Thomas #2

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 11:30 AM CT (Airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

oung, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens viewers 

eyes to how everyday life can inspire culinary creations in Food for Thought. Each weekly half hour, 

produced for ages 13 thru 16, informs and educates teens about the power of food as a tool for exploring 

new places, meeting new people and learning about different cultures. Claire serves as a role model for 13 

thru 16 year old viewers by showing her passion for her family, life, and healthy living by sharing stories in 

the kitchen. Creative inspiration can come from any place at any time sometimes from family, sometimes 

from friends, or even from bloggers needing her help. No matter how exotic or local the location, she is 

always in search of new tastes and places to explore. Based on her unique perspective gathered 

throughout each episode, Claire will teach the audience how to prepare the inspired dish while promoting a 

healthy attitude towards food and life.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the 

Licensee 

publicize the 

existence and 

location of the 

station's 

Children's 

Television 

Programming 

Reports (FCC 

398) as required 

by 47 C.F.R. 

Section 73.3526

(e)(11)(iii)?

Yes

Name of 

children's 

programming 

liaison

Katherine J. Bowman

Address 3415 University Avenue

City St. Paul

State MN

Zip 55114

Telephone 

Number

(651) 642-4372

Email Address kbowman@kstp.com

Liaison Contact



Include any 

other comments 

or information 

you want the 

Commission to 

consider in 

evaluating your 

compliance with 

the Children's 

Television Act 

(or use this 

space for 

supplemental 

explanations). 

This may 

include 

information on 

any other 

noncore 

educational and 

informational 

programming 

that you aired 

this quarter or 

plan to air during 

the next quarter, 

or any existing 

or proposed non-

broadcast efforts 

that will enhance 

the educational 

and 

informational 

value of such 

programming to 

children. See 47 

C.F.R. Section 

73.671, NOTES 

2 and 3.

KSTP and 45TV Community Outreach 2018 KSTP/45TV Community Outreach 2018 2nd Quarter April 

thru June April KSTP April 6th Airforce Dinner Awards Gala Sponsor Aprill 11th Twins Welcome Back 

Luncheon Fundraiser for Twins Community Fund Sponsor April 21st Ordway Theater for the Arts 

Fundraiser Sponsor April 26th Youth Frontiers Gala Sponsor Jessica Miles April 11 CornerHouse Blue 

Kids Breakfast emcee Leah McLean April 8 Goldys Run Fundraiser for U of MN Masonic Childrens 

Hospital Emcee Tim Vetscher Aprill 11th Marquette University Tour and Q&A host Brett Hoffland April 

27th Allina Hospice Dragonfly Gala - emcee Chris Egert April 24th Minnetonka Public School Foundation 

Teacher Grant Announcements emcee Joe Mazan April 28th Bash for Guild fundraiser for Guild Incorp. 

Emcee/sponsor May KSTP May 5th Union Gospel Mission Gala Sponsor May 10th Cristo Rey Luncheon 

fundraiser sponsor May 10th Hunger Impact Summer Eats App. PSA Shoot/Sponsor May 11th Waconia 

High School Journalism class tour and Q&A May 15th YouthLink Grand Opening Sponsor May 19th 

Crescent Cove Hospice Night with the Twins sponsor Elizabeth Ries May 3 Second Harvest Heartland 

emcee Chris Egert May 7th JDRF With the Saint Paul Saints Sponsor/Host May 31st Minnetonka Middle 

School Lecture on Overcoming Adversity Host/Lector Tom Hauser May 23rd Hobey Baker Awards Gala 

emcee Matt Belanger May 11th American Lung Association Gala emcee Brandi Powell May 17th Depart 

Smart Gala emcee Jonathan Yuhas May 1st St Therese in Deephaven 4th & 5th grade School Visit May 

21st Five Hawks Elementary in Prior Lake 4th grade School Visit Ken Barlow May 30th UcareMN 

Conference. Lector on Mental Health June KSTP June 14th Summer Harvest for Kids Annual Fundraiser 

Raised $285,000 feeding over 500,000 kids a lunch this summer. Organizer/Sponsor June 14th 

American Women in Media Fall Preview Sponsor Jonathan Yuhas June 9th School talk on weather and 

tornado safety spokesperson Lindsey Brown June 28th Saint Paul Chamber of Commerce Foundation 

Lunch emcee Jay Kolls June 21st Vietnam Veterans Memorial Wall emcee to read names Kevin Doran 

June 15th Crowns and Gowns Gala Miss America Organization Fundraiser emcee Megan Newquist 

June 4th Shriners Hospital for Children Gala emcee Brandi Powell June 22st Vietnam Veterans 

Memorial Wall emcee to read names Month of June Spokesperson for SAGE Prevention of breast, 

cervical and colorectal cancer Ryan Raiche June 23rd Vietnam Veterans Memorial Wall emcee to read 

names Ken Barlow June 4th Shriners Hospital for Children Gala emcee Tom Hauser June 28th Badges 

and Blues for Youth Fundraiser for Native American Youth emcee Matt Belanger June 23rd Vietnam 

Veterans Memorial Wall emcee to read names



Other Matters (1 of 

33) Response

Program Title Dog Tales

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sundays at 11:30 AM CT

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Dog Tales" serves the educational and informational needs of children 13-16 years of age with its 

program content, including dog safety and care tips, as well as lessons on the responsibility of 

owning a dog. The show also provides informative segments on various dog breeds and showcases 

various veterinary experts explaining different issues affecting canines. The weekly series also 

includes recommended reading lists about dogs, and promotes children's writing and creative skills 

with essay and art contests.

Other Matters (2 of 33) Response

Program Title Animal Rescue

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Sundays at 12:00 PM CT

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

"Animal Rescue" showcases spectacular rescues of all types of animals and focuses on 

the work of dedicated individuals who treat the various creatures of the animal kingdom. 

All stories are authentic and contain actual video of rescues. Series is E I rated ages 13 

to 16 and is suitable for family viewing.

Other 

Matters (3 of 

33) Response

Program Title Pets.TV

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 12:30 PM CT

Other Matters (33)



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Pets.TV is a television program that provides educational and informational segments exposing the target 

audience of young viewers to everything Pets. The upbeat contemporary presentation relates the animals to 

the viewers lives and interests. Pets from everyday to the unique are showcased with educational 

information that shares how they evolved to become pets and their geographic origins. Professionals 

answer questions from pet lovers and share personal experiences. In these segments the excitement and 

love of working with pets is expressed. The motivational and inspirational message of each guest is 

entertaining and empowers audiences of all ages to pursue more information and education about 

everything pets. Each segment of Pets.TV delivers an educational and informational message that supports 

current social, intellectual and emotional aspects of children ages 13 and up. Attributes and advice 

emphasized by guests instill a grounded balance of priorities, commitment, and perseverance children can 

apply to their lives.

Other Matters 

(4 of 33) Response

Program Title Zoo Clues

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 1:00 PM CT

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Series Zoo Clues will keep 13 to 16 year old viewers engaged for 30 minutes with the nearly infinite 

visual richness, animal characteristics, and wild range of animal behaviors. Beyond its target audience, 

both older and younger audience should find this look across the amazing world of animals fascinating. 

Beyond basic engagement, Zoo Clues will leave viewers with a meaningful perspective about animals and 

meaningful comparisons to their own human characteristics. The variety of the animal kingdom is truly odd 

and bizarre enough to read like fiction, but the clever narration of Zoo Clues links disparate information 

together in a way that always makes clear that what viewers see is real, natural, and relates to their own 

life in the real world.

Other Matters (5 of 33) Response

Program Title Origins

Origination Syndicated



Days/Times Program 

Regularly Scheduled

Sundays at 1:30 PM CT

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

ORIGINS is an educational and informative half hour, E/I program that explores the remarkable 

origin of hundreds of the worlds most influential and important inventions, natural objects, 

customs, ideas from technology, arts and entertainment, government, nature, and more. The 

goal of the series is to provide young veiwers with information to learn about the history of some 

the worlds most significant ideas and creations.

Other Matters (6 of 33) Response

Program Title Jack Hannah Animal Adventures

Origination Syndicated

Days/Times Program Regularly Scheduled Sundays at 2:00 PM CT

Total times aired at regularly scheduled time 13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets 

the definition of Core Programming.

Each episode of Jack Hanna is designed to reveal to the children the world 

around them in a way that presents positive role models and pro-social 

values with an environmentally responsible universe.

Other Matters (7 of 33) Response

Program Title Into The Wild

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sundays at 2:30 PM CT

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

This series is based around Jack traveling the world, taking the viewer to his favorite 

destinations and introducing them to new and amazing creatures each week. Throughout Jack's 

travels he raises awareness of different cultures, geography and spectacular animals and 

animal facts, while teaching children the importance of stewardship of our environment through 

his documented donations to conservation efforts worldwide.

Other Matters (8 of 

33) Response

Program Title Beakman's World #1

Origination Network



Days/Times Program 

Regularly Scheduled

Sundays at 7:00 AM CT (Airs on Me TV)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

This live-action series based on the comic strip by Jok Church stars performance artist Paul 

Zaloom as the slightly nutty but never boring scientist who leads a journey of discovery while 

performing experiments that demonstrate how the world works. Topics are addressed with cutting-

edge humor and state-of-the-art visuals that make learning fun. Joining Beakman in his quest are 

Josie (Alanna Ubach), his bright young apprentice, and an oversize, sarcastic rat named Lester 

(Mark Ritts).

Other Matters (9 of 

33) Response

Program Title Beakman's World #2

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays at 7:30 AM CT (Airs on Me TV)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

This live-action series based on the comic strip by Jok Church stars performance artist Paul 

Zaloom as the slightly nutty but never boring scientist who leads a journey of discovery while 

performing experiments that demonstrate how the world works. Topics are addressed with cutting-

edge humor and state-of-the-art visuals that make learning fun. Joining Beakman in his quest are 

Josie (Alanna Ubach), his bright young apprentice, and an oversize, sarcastic rat named Lester 

(Mark Ritts).

Other Matters (10 of 33) Response

Program Title Bill Nye, The Science Guy #1

Origination Network

Days/Times Program Regularly 

Scheduled

Sundays at 8:00 AM CT (Airs on Me TV)

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

With 28 Emmys and a slew of other prestigious awards, Disney's resident way-cool 

scientist knows how to get kids fired up about science. From Earth science to 

complex discussions on genetics, Bill Nye's enthusiasm for all things science is 

contagious.



Other Matters (11 of 33) Response

Program Title Bill Nye, The Science Guy #2

Origination Network

Days/Times Program Regularly 

Scheduled

Sundays at 8:30 AM CT (Airs on Me TV)

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

With 28 Emmys and a slew of other prestigious awards, Disney's resident way-cool 

scientist knows how to get kids fired up about science. From Earth science to 

complex discussions on genetics, Bill Nye's enthusiasm for all things science is 

contagious.

Other Matters (12 of 

33) Response

Program Title Saved By The Bell #1

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sundays at 9:00 AM CT (Airs on Me TV)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social 

themes and coping strategies through the daily school life of six teen-aged friends at Bayside High 

who help each other make the most of growing up in a complicated world. The multi-ethnic cast 

members serve as role models for young teen viewers as they deal with such issues as dealing with 

the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and 

other issues of particular concern to young teens.

Other 

Matters (13 

of 33) Response

Program Title Saved By The Bell #2

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 9:30 AM CT (Airs on Me TV)

Total times 

aired at 

regularly 

scheduled 

time

13



Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Animal Atlas" is an entertaining and educational half-hour wildlife program shot exclusively in High 

Definition. The show introduces young viewers to every kind of animal imaginable, from the familiar to the 

astounding, including apes and giant lizards, sharks and tigers, and all other animals from the Americas, 

Africa, Asia, Australia, and everywhere in between. Animal Atlas promotes a better understanding of how 

various animal species live and what they need to survive. Each episode stands alone as an entertaining 

look into the world of animals- whether visiting a particular group of animals, such as big cats, or meeting 

the animals of an entire continent. Through Animal Atlas, viewers discover the variety of places that animals 

live, how they find food, and how they play. The show also looks at how family units operate, from a 

community of thousands of prairie dogs, to a pride of lions, to a school of fish. Certain episodes also explore 

animal features such as diet, locomotion, adaptation, and how animals take care of their young. Along the 

way, Animal Atlas educates young viewers about endangered species and provides information on how to 

support wildlife conservation. For a population of young viewers attuned to the importance of going "green," 

Animal Atlas is not only entertaining, it is culturally relevant and important. Animal Atlas offers an incredible 

and wildly entertaining adventure through the animal world. Learning about animals has never been more 

fun! Just spin the globe. Anywhere, everywhere animals live, you'll find Animal Atlas.

Other Matters (14 of 

33) Response

Program Title Saved By The Bell #3

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sundays at 10:00 AM CT (Airs on Me TV)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social 

themes and coping strategies through the daily school life of six teen-aged friends at Bayside High 

who help each other make the most of growing up in a complicated world. The multi-ethnic cast 

members serve as role models for young teen viewers as they deal with such issues as dealing with 

the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and 

other issues of particular concern to young teens.

Other Matters (15 of 

33) Response

Program Title Saved By The Bell #4

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sundays at 10:30 AM CT (Airs on Me TV)

Total times aired at 

regularly scheduled 

time

13



Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social 

themes and coping strategies through the daily school life of six teen-aged friends at Bayside High 

who help each other make the most of growing up in a complicated world. The multi-ethnic cast 

members serve as role models for young teen viewers as they deal with such issues as dealing with 

the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and 

other issues of particular concern to young teens.

Other Matters (16 of 

33) Response

Program Title Get Wild

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays at 9:00 AM CT (Airs on This TV)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Get Wild is a weekly half hour reality series featuring wild animals at the world famous San Diego 

Zoo. The series provides key information about each creature and teen viewers learn about their 

living habitats and unique behaviors. For example, in one episode viewers learn how experts 

studying adult orangutans learn the ways they raise their young. Another episode highlights the 

Panda bear and explains the animals living patterns. Get Wild is a series intended to educate and 

inform viewers all about life in the animal kingdom.

Other Matters (17 

of 33) Response

Program Title Animal Outtakes

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays at 9:30 AM CT (Airs on This TV)

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Animal Outtakes visits all types of animal sanctuaries and zoos in the United States to explore the 

world of animals, from camels to lemurs, from rhinos to handicapped pets. Teen viewers learn about 

the care and living habitats of these various animals and how they survive in the world. In each 

episode, a detailed explanation of an animal species is provided as well as information on the animals 

daily nutrition and other living habits. Animal Outtakes is educational, informative and entertaining, 

while providing teen viewers with up-close televised visits of wild and exotic creatures.

Other Matters (18 of 

33) Response

Program Title So You Want To Be

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays at 10:00 AM CT (Airs on This TV)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

So You Want To Be features teens learning about a wide variety of jobs and career paths as well as 

what it takes to get ahead in the working world. Each week So You Want To Be goes on location to 

an actual working job site, allowing teens an up close and personal experience with a particular 

occupation, whether it be a dentist or a truck driver or an entertainer. So You Want To Be is 

educational, informative and entertaining, while providing teen viewers with a personal experience in 

an actual job environment.

Other Matters (19 

of 33) Response

Program Title Wild World

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 9:00 AM CT (Airs on This TV)

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Wild World is a weekly half hour reality series showcasing all types of wild animals at the world famous 

San Diego Zoo. The series focuses on the dedicated people who care for these unique critters. The 

program also informs teen viewers about the living environments and key facts about each wild animal. 

Episodes also include stories on zoo enrichment programs that help animals initiate natural behavior. 

Whether it be following the life cycles of rhinoceros or understanding the eating habits of grizzly bears, 

Wild World is a series intended to educate and inform viewers all about life in the animal kingdom.



Other Matters (20 of 

33) Response

Program Title Living Greener

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays at 9:30 AM CT (Airs on This TV)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Living Greener is a weekly half hour series showcasing the latest inventions and new ideas to help 

teen viewers work towards a more sustainable future. Living Greener talks to inventors, visionaries, 

scientists and activists to find out where the planet is headed. Whether its recycling cigarette butts 

into clothing, monitoring endangered species or creating a rooftop farm in New York City, Living 

Greener gives young viewers a unique insight into our future way of life while educating and 

informing them about life on earth

Other Matters (21 of 

33) Response

Program Title Make TV

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays at 10:00 AM CT (Airs on This TV)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Make TV is a weekly series showing how people transform ordinary junk into amazing creations. 

While introducing a whole new generation of makers, the program features extraordinary 

individuals developing extraordinary things. From Tesla coils to t-shirt cannons, from cigar-box 

guitars to giant video projectors, imagination is turned into reality! Teen viewers get to see practical 

math, science, technology and engineering concepts combined to create incredible new 

inventions.

Other Matters (22 of 

33) Response

Program Title Get Wild

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays at 8:00 AM CT (Airs on Antenna TV)



Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Get Wild is a weekly half hour reality series featuring wild animals at the world famous San Diego 

Zoo. The series provides key information about each creature and teen viewers learn about their 

living habitats and unique behaviors. For example, in one episode viewers learn how experts 

studying adult orangutans learn the ways they raise their young. Another episode highlights the 

Panda bear and explains the animals living patterns. Get Wild is a series intended to educate and 

inform viewers all about life in the animal kingdom.

Other Matters (23 

of 33) Response

Program Title Wild World

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 8:30 AM CT (Airs on Antenna TV)

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Wild World is a weekly half hour reality series showcasing all types of wild animals at the world famous 

San Diego Zoo. The series focuses on the dedicated people who care for these unique critters. The 

program also informs teen viewers about the living environments and key facts about each wild animal. 

Episodes also include stories on zoo enrichment programs that help animals initiate natural behavior. 

Whether it be following the life cycles of rhinoceros or understanding the eating habits of grizzly bears, 

Wild World is a series intended to educate and inform viewers all about life in the animal kingdom.

Other Matters (24 

of 33) Response

Program Title The Wildlife Docs #1

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays at 9:00 AM CT (Airs on Antenna TV)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins



Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

The half hour weekly series, The Wildlife Docs, produced for ages 13 thru 16 follows the surprising, 

exotic, and challenging lives of a veterinary staff that cares for over 2,000 animals. From nutrition to 

treatments, xrays to surgery, preventative care to emergencies, this educational and information 

program will allow viewers to witness a kaleidoscope of wild experiences through the eyes of our 

Veterinary Team. Unpredictable events unfold giving viewers a glimpse of the enormity, variety, and 

quality of treatment that sets the standard for animal care.

Other Matters (25 

of 33) Response

Program Title The Wildlife Docs #2

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays at 9:30 AM CT (Airs on Antenna TV)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

The half hour weekly series, The Wildlife Docs, produced for ages 13 thru 16 follows the surprising, 

exotic, and challenging lives of a veterinary staff that cares for over 2,000 animals. From nutrition to 

treatments, xrays to surgery, preventative care to emergencies, this educational and information 

program will allow viewers to witness a kaleidoscope of wild experiences through the eyes of our 

Veterinary Team. Unpredictable events unfold giving viewers a glimpse of the enormity, variety, and 

quality of treatment that sets the standard for animal care.

Other Matters 

(26 of 33) Response

Program Title The Brady Barr Experience

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 10:00 AM CT (Airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled time

7

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

The Brady Barr Experience is a weekly half hour series that is designed to inform and educate viewers 13 

thru16 years of age. In this action packed series viewers will go behind the scenes with Dr Brady Barr for 

a captivating ride through the world of wildlife and animal conservation. As a seasoned herpetologist, Dr 

Brady Barr has traveled to five continents, worked with hundreds of scientists and has gotten up close and 

personal with some of the most misunderstood animals on the planet. Brady Barr has made it his lifes 

work to study and protect some of the worlds most dangerous and endangered land animals and in this 

series, he will share is knowledge and passion for the earths wildlife with the audience.

Other Matters 

(27 of 33) Response

Program Title Expedition Wild

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 10:30 AM CT (Airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled 

time

7

Length of 

Program

30 mins

Age of Target 

Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Expedition Wild is hosted by wildlife expert Casey Anderson and showcases his charismatic animal 

companions on an innovative and action packed odyssey through North Americas wild places revealing a 

rare glimpse into the beauty and complexity of the natural world. Viewers will follow Casey on a series of 

breathtakingly wild adventures he will paddle the Grand Canyon, ski with Wolverines in British Columbia, 

observe Mountain Lions in Montana, stake out the scavengers of Yellowstone, investigate a raven's nest, 

observe Polar Bears on Alaska's northern slope, and climb to rugged extremes in pursuit of Northern 

Maines Black Bears bringing audiences a rare and personal experience with endangered species, some 

deadly, others dashing, in the stunning natural ecosystems that they call home.

Other 

Matters (28 

of 33) Response

Program Title Food For Thought With Claire Thomas #1

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 11:00 AM CT (airs on Antenna TV)



Total times 

aired at 

regularly 

scheduled 

time

7

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens viewers 

eyes to how everyday life can inspire culinary creations in Food for Thought. Each weekly half hour, 

produced for ages 13 thru 16, informs and educates teens about the power of food as a tool for exploring 

new places, meeting new people and learning about different cultures. Claire serves as a role model for 13 

thru 16 year old viewers by showing her passion for her family, life, and healthy living by sharing stories in 

the kitchen. Creative inspiration can come from any place at any time sometimes from family, sometimes 

from friends, or even from bloggers needing her help. No matter how exotic or local the location, she is 

always in search of new tastes and places to explore. Based on her unique perspective gathered throughout 

each episode, Claire will teach the audience how to prepare the inspired dish while promoting a healthy 

attitude towards food and life.

Other 

Matters (29 

of 33) Response

Program Title Food For Thought With Claire Thomas #2

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 11:30 AM CT (Airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled 

time

7

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens viewers 

eyes to how everyday life can inspire culinary creations in Food for Thought. Each weekly half hour, 

produced for ages 13 thru 16, informs and educates teens about the power of food as a tool for exploring 

new places, meeting new people and learning about different cultures. Claire serves as a role model for 13 

thru 16 year old viewers by showing her passion for her family, life, and healthy living by sharing stories in 

the kitchen. Creative inspiration can come from any place at any time sometimes from family, sometimes 

from friends, or even from bloggers needing her help. No matter how exotic or local the location, she is 

always in search of new tastes and places to explore. Based on her unique perspective gathered throughout 

each episode, Claire will teach the audience how to prepare the inspired dish while promoting a healthy 

attitude towards food and life.



Other Matters 

(30 of 33) Response

Program Title All In With Laila Ali #1

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 9:00 AM CT (Airs on Antenna TV)

Total times aired 

at regularly 

scheduled time

6

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

All In with Laila Ali is a weekly half hour series that delves into the world of sports, culture, travel and 

adventure. Developed and produced for viewers aged 13thru16, each week host Laila Ali profiles 

inspirational people and showcases their extraordinary achievements. In this half hour series Laila Ali 

scours the globe to track down the world's most compelling stories, profiling inspirational athletes, 

showcasing groundbreaking achievements and extraordinary stories. Exploring the world of sports, 

culture, travel and adventure, this educational program steps off the beaten track into uncharted territory 

inspiring audiences to go all in on their dreams.

Other Matters 

(31 of 33) Response

Program Title All In With Laila Ali #2

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 9:30 AM CT (Airs on Antenna TV)

Total times aired 

at regularly 

scheduled time

6

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

All In with Laila Ali is a weekly half hour series that delves into the world of sports, culture, travel and 

adventure. Developed and produced for viewers aged 13thru16, each week host Laila Ali profiles 

inspirational people and showcases their extraordinary achievements. In this half hour series Laila Ali 

scours the globe to track down the world's most compelling stories, profiling inspirational athletes, 

showcasing groundbreaking achievements and extraordinary stories. Exploring the world of sports, 

culture, travel and adventure, this educational program steps off the beaten track into uncharted territory 

inspiring audiences to go all in on their dreams.

Other Matters 

(32 of 33) Response



Program Title Outback Adventures with Tim Faulkner

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 11:00 AM CT (airs on Antenna TV)

Total times aired 

at regularly 

scheduled time

6

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

This is a live action, half hour television program designed to meet the educational and informational 

needs of children. Produced for ages 13 thru16, this educational and informational program is hosted by 

wildlife expert Tim Faulkner. Viewers will be provided an eye opening experience as Tim, animal expert 

and wildlife park operations manager, showcases the beauty and wonder of the natural world. 

Audiences will be brought closer to the natural world as Tim explores the habitats and adventures of 

creatures of all sizes, including a giant Galapagos tortoise, a baby wombat, the flying fox, and even a 

newly discovered species of birds.

Other Matters 

(33 of 33) Response

Program Title Rescue Me With Dr. Lisa

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 11:30 AM CT (airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled time

6

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Rescue Me with Dr. Lisa is a weekly half hour series produced for viewers 13 thru16 and the entire family 

that educates and informs the audience about canine adoption and creating healthy environments for 

dogs. Hosted by Dr. Lisa Chimes, a passionate emergency veterinarian with a heart of gold, each episode 

will feature Dr. Lisa matching orphaned and abandoned animals with loving new homes. Rescue Me with 

Dr. Lisa will teach teen viewers how to be responsible pet owners and maintain a safe and healthy 

lifestyle for both family and pet. Each week, Rescue Me with Dr. Lisa will take viewers on an experience to 

witness firsthand these heartwarming stories about pets and their chance for a new life.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23

(a), who is authorized to represent the party filing the Children's Television Programming, and who further 

certifies that he or she has read the document; that to the best of his or her knowledge, information,and 

belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation 

of the Authorization. Consult appropriate FCC regulations to determine the construction or coverage 

requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE 

BY FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY 

STATION AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 

47, §503).

I certify that this application includes all required and relevant attachments. Yes

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for 

the Authorization(s) specified above.

Katherine 

Bowman

Programming 

Coordinator

07/03/2018

Certification



No Attachments.Attachments


